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United Way of Hastings
     P.O. Box 353, Hastings, MN  55033


Application Part 2
      (One copy 3-hole punched required)
Agency Agreement & Agency Affidavit
2012 Agency Agreement
The United Way of Hastings is thankful for your ongoing cooperation and assistance during our annual Pledge Drive.  To insure a successful Pledge Drive, we appreciate your agency’s agreement not to conduct any direct fundraising in the geographic area which includes the Hastings School District #200 during the period from September 15th to October 31st.  Requests for exceptions should be made in writing to the Board of Directors of United Way of Hastings by June this year. 
Direct fundraising does not include events such as bake sales, food drives or wreath sales, etc.  Please call me if you have questions about this.

If you or members of your organization are asked to give a presentation at, or help with a workplace giving campaign, we ask that you present the collaborative partnership that exists between United Way of Hastings and your organization.  Call me with questions about this!
United Way of Hastings would like to hear from you!  Please send us a brief description of the impact this funded project has.  Send us a simple note, photo or feedback from individuals impacted by your program by July 1, 2012.
United Way of Hastings asks for your support in our promotional efforts!  This request is for your help when appropriate, to promote the United Way of Hastings.  For example, when appropriate the United Way of Hastings may be included on your printed materials.  In an event program or permission on slips, let those who you are working with know that the program comes to them because of a grant from The United Way of Hastings.  
Another example may be, that your agency carry, a United Way of Hastings sign, if you participate in the Hastings Rivertown Days parade.  Some of our local agencies acknowledge that their organization is funded by United Way of Hastings, in a public service announcement that is played on the local radio station.  We also ask that United Way of Hastings be acknowledged as a partner when interviewed by Hastings Cable TV, KDWA Radio and Hastings Star Gazette newspaper.  We want the community to see the impact of their contributions!

Please note: These are examples; United Way of Hastings wants to work cooperatively in promoting the impact we all have in our community.  Call the office, we have lots of ideas!
This agreement has been approved by   









(Agency/Program)

_____________________________________________________________/____/_______
Authorized Signature & Title 






   Date
 2012 Agency Affidavit

AFFIDAVIT OF: 

                                                   (Agency or Program Name):

    I hereby state and acknowledge that I, ______________________________(name & title) am a duly authorized agent or officer of the above stated agency or program. That this application is executed on behalf of the stated Agency or Program for the sole purpose of securing funding for the calendar year 2012 and that the information supplied is true, correct, and complete to the best of my knowledge.  In addition, I understand that completion of this application does not guarantee the above stated agency or program will be granted funding and any funding that is granted is subject to the terms and conditions of the Agency Agreement.

___________                                                                     Date:
Signature

___________________________________________

Name & Title (Printed)

 2012 Agency Description and Contact

 

                          (Agency or Program Name):

 

                          (Agency or Program contact name, mailing address, phone):

 

                          (Agency or Program e-mail):

Please give description of your agency (approximately 15 – 25 words) and contact including phone number.  This information is to be used in United Way of Hastings newsletter, website, promotional materials and referral resources.  
Community Outreach Information







2012
To better publicize your organization and inform our community of your work, please let us know how the various dollar amounts would impact your agency:

What could people expect their annual gift to buy
if they donated $25, $50, $100, $150 or $500?

Combined Federal/State of Minnesota

Combined Charitable Campaigns

2012 Certification
& administrative expenses
I certify that:

1. This agency prepares and makes available to the public an annual report that 
includes a full description of the organization’s activities and supporting services 
and identifies its directors/governing body and chief administrative personnel.


2. This agency is directed by an active and responsible governing body whose members have  no material conflict of interest and a majority of which serve without compensation.


3. This agency accounts for its funds in accordance with generally accepted accounting principles, submits IRS 990 form and/or was audited in accordance with generally accepted auditing principles by an independent certified public accountant in the past year.  
4. The fund raising and administrative expenses are _____ percent of the total support 
and revenue.  I further certify that these expenses are reasonable under all circumstances.


5. This agency is a human health and welfare organization, which provides services, benefits or assistance to or conducts activities affecting human health and welfare.


6. This agency is organized under the laws of the State of Minnesota.


7. This agency is a governmental agency or an agency which is recognized by the Internal Revenue Service as tax exempt under 26 U.S.C. 501 (c) (3) and to which contributions are tax deductible pursuant to 16 U.S.C. 170.


8. Any lobbying activities of the agency to influence voting or legislation at the local, 
state or federal level would classify it as a tax-exempt agency under 26 U.S.C.501 (h).


9. This agency’s fund raising practices protect against unauthorized use of its CFC contributor listing: permit no general telephone solicitations of the public, permit no payment of commissions, finders fees, percentages, bonuses or similar practices in connection with its fundraising.


10. The publicity and promotional activities of the agency are based upon its actual program and operations.  I further certify that they are truthful and non-deceptive, include all material facts and make no exaggerated or misleading claims.


11. Funds contributed by Federal personnel are effectively used for the announced purpose of the agency.


12. This agency files an IRS 990 (excluding governmental agencies).

continued on next page
13. This agency received at least 50 percent of its total support and revenues from sources other than the Federal government or at least 20 percent of its total support and revenue from voluntary contributions from the general public.


14. This agency is properly registered with the Minnesota Attorney General to solicit contributions in the State of Minnesota.


15. This agency meets all provisions of M.S. Chapter 309 – Minnesota’s Charitable Solicitation Law. (A copy of this Statute is available by contacting the Attorney 
General’s Office, Charities Division: (651) 296-9412 or (651) 296-6172).

Agency:  ____________________________________________________




Representative:  ____________________________________        Date:  _______________
                                              (signature)
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           United Way of Hastings 

2012 Agency Allocation Request Check List     

             This checklist is simply a tool…. to help you complete application 
Eleven (three hole punched) Copies of:

 United Way of Hastings 2012 Agency Allocation Application 

 United Way of Hastings Agency Budget form (round to whole dollars)

One Copy (three hole punched) of the following items:

 United Way of Hastings 2012 Agency Affidavit

 United Way of Hastings 2012 Agency Agreement

 Latest audited financial statement 

 Names and addresses of your Board of Directors and Officers.

 Copy of last year’s Federal Tax Form 990, if applicable

· If not previously submitted (in past 3 years)or if amended since last application, a copy of Articles of Incorporation and Bylaws or other governing instrument of your organization

 Copy of IRS Determination Letter of Federal Tax Exemption 501(c)3 
       Not applicable to governmental agencies

 Copy of current Attorney General’s Registration letter

 Updated Agency description and contact information 
 Annual Report, if applicable

 Community Outreach information form
· Community Outreach photographs – five photos of your agency work in Hastings.  Please submit photos on DVD/Disc format to be used in promotional materials (do not e-mail). 
One last item….
in addition to the hard copies that are mailed, e-mail the entire application to mari@unitedwayofhastings.org
